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Tú   
comunicas



Tú creas  
tu identidad



Nosotros
te ayudamos 
a conseguirlo



Con
creatividad   



Con  
ilusión



¿Qué es
                         ?KILOYCUARTO



Trabajo,
creatividad,
compromiso
e ilusión



¿Qué 
te ofrecemos?



comunicación corporativa
consultoría

estrategia y diseño de marca

web
e-mailing

social Media
SEO/SEM

optimización

diseño editorial
campañas

marketing directo
promocional

retail

Branding Marketing 
digital

Marketing  
off line

SERVICIOS



EQUIPO

EDUARDO ITURRALDE
diseño, dirección de arte,  
ilustración

CÉSAR SÁNCHEZ
dirección de proyecto,
estrategia on y off line, creatividad

ELENA LEKUONA 
marketing táctico  
& social media marketing, 
content marketing

GERMÁN DELGADO
programación web,  UX designer, multimedia

MARIBEL VÁZQUEZ
marketing Digital & Análisis Web,  
Inbound Marketing

ALEJANDRA SÁNCHEZ
diseño, ilustración



MÉTODO

Comunicación coherente
Objetivos alcanzados

DEFINIMOS DISEÑAMOS GENERAMOS MEDIMOS
objetivos estrategias acciones resultados



¿Quiénes  
han confiado  
en nosotros?



Unir Research
Edinburg palette
PS4YP 
(Positive Steps For Young People)

Inmarsat
ESERP
Disneyland Paris
Moda Shopping
Hoteles Hospes
Snappet
Interlang
TrustSphere

Escuelas Católicas
Geotec
Motas de lana
Jacobo Somoza Dental
Ediciones Mapa
ADTZ
Around the Corner 
Photography
La Osa
Recordati
Isostandards

Leckie&leckie
Plenamente
Bodegas Trigo
Bodegas Nilo
Bodegas Vega 
de Yuso
Bodegabierta
Adhara
Bekool
SushiOlé
Vinático



Conoce algunos
de nuestros  
trabajos



Moda 
Shopping

ModaShopping es uno de los centros comerciales  
de referencia en Madrid. Para reivindicar su situación 
privilegiada en el centro, se nos hizo el encargo de diseñar 
una pieza que lo situara en el mapa y comunicara su gran 
variedad de establecimientos y propuestas.

Creamos una pieza de estilo vintage, ilustrada de 
forma elegante con elementos de moda, decoración, 
gastronomía y cultura, que unía la utilidad del mapa de 
situación, el acceso en transporte público, etc. a la oferta 
comercial y actividades programadas por temporadas.

El siguiente paso fue diseñar elementos de merchandising, 
manteles para los restaurantes y otras piezas de 
ambientación para el centro.



ilustración
diseño



Snappet
Snappet es una aplicación educativa, tipo workbook, 
cuyo objetivo es facilitar las tareas escolares y mejorar 
los resultados académicos de los alumnos. Orientada a 
su implantación desde los colegios, su servicio incluye la 
entrega de una tablet como herramienta de trabajo, así 
como contenidos de diferentes asignaturas desarrollados 
por profesorado especializado. 

Nuestro trabajo consistió en diseñar una nueva web, 
intuitiva, fácil de localizar en los buscadoresdores, de usar  
en cualquier dispositivo y que mostrara todos los 
contenidos de manera clara y atractiva.

es.snappet.org

diseño web
programación/ maquetación wordpress
optimización SEO



Hoteles

Hospes
Hospes es una cadena de hoteles de lujo, que recibe 
viajeros de España y el resto del mundo, situados en 
el centro y la costa, ofertan servicios de alojamiento 5 
estrellas, gastronomía y spa.

El proyecto consistía en generar comunicaciones online 
a la base de datos de clientes y campañas de banners/
display para la captación de nuevos visitantes, todos los 
clics obtenidos se dirigían a landing pages de información 
y reservas, todos los datos eran recogidos y analizados 
para incorporar sus conclusiones a posteriores campañas.

Creamos una serie de piezas con ofertas, eventos 
especiales y descuentos exclusivos dirigidos a un público 
de alto poder adquisitivo.

campaña e-mail marketing
diseño de banners y landing pages



Disneyland Paris, necesitaba un juego de preguntas 
y respuestas para dar conocer su crucero a los 
touroperadores y que éstos puedan ofrecer así el 
producto a sus clientes.  Nuestro objetivo era diseñar 
un cuestionario interactivo que resultara ameno, 
atractivo y elegante. Había que transmitir la excelencia 
que caracteriza a Disneyland Paris y dotarle de la 
funcionalidad requerida.

Disneyland 
Paris

diseño de interactivo



Un Niño un Hogar

Sede Central: C/ Bretón de los Herreros, 57. Bajo F. 28003 Madrid

t. 91 441 13 98. 91 441 11 98.  
madrid@nuevofuturo.org

www.nuevofuturo.org

AAFF_Invitacion_21X15cm_cerrada.indd   1 18/11/16   12:45

Nuevo futuro es una Fundación que se dedica a atender 
a niños en peligro de exclusión social, insertandolos en el 
sistema educativo y buscando un hogar donde puedan vivir.

Nos encargan la comunicación de su fiesta benéfica para 
recaudar fondos.

Diseñamos una campaña multiplataforma, web, landing 
page, e-mailing, redes sociales y envíos postales a los socios 
con la invitación/programa impresos.

diseño de campaña, estrategia 
de contacto

fundación

nuevo 
futuro



UNIR Research, Vicerrectorado de Investigación y Tecnología, que forma parte  
de UNIR, Universidad Internacional de la Rioja.

La dificultad del trabajo consistía en crear elementos nuevos dentro del marco 
corporativo de UNIR y a la vez dotarlos de identidad propia.

Debíamos crear y unificar las marcas de sus proyectos con un estilo claro  
y reconocible, que siguiera el lenguaje visual de UNIR/UNIR RESEARCH.

Era necesario generar un marco de convivencia entre marcas, ordenado y mecánico, 
para que ellos pudieran implantar. Por lo que hemos hecho manuales de aplicación  
con pautas, bibliotecas de recursos y plantillas.

branding, identidad visual, normas de aplicación

proyectos

unir research



packlink es una web que compara y tramita envíos de 
paquetería, ofreciendo la posibiladad de elegir la mejor 
opción entre las grandes operdadoras de mensajería.

La petición para realizar el proyecto nos llega desde 
markeing para cubrir una necesidad del  departamento  
de RRHH.

El encargo onsiste en comunicar a los empleados el nuevo 
programa de incentivos una de forma sencilla.

Al tratarse de una compañía en la que todos los empleados 
son muy jóvenes decidimos crear un cómic en el cual, los 
empleados de packlinck explican las ventajas del programa 
en su día a día.

guión, diseño, ilustración

packlinck



Inmarsat
Empresa dedicada a las comunicaciones vía satélite, lanza 
una aplicación para que los usuarios de internet en los 
vuelos transoceánicos para que puedan saber la cobertura 
de la que disponen (datos de subida y bajada en internet) 
en cada momento de su vuelo.

Nos encargamos de diseñar la aplicación en su totalidad, 
encargandose el cliente de su desarrollo 

diseño de aplicación



Positive steps 
for young people

PS4YP (Positive Steps for Young People) en una 
asociación de ayuda a enfermos mentales ubicada 
en Edimburgo.

Realización de acción de concienciación para el 
Scottish Mental Health Arts and Film Festival. 

Diseño de la campaña gráfica y de la decoración del 
espacio.

attitudes
Everybody has got a story to tell

Scottish Mental Health Arts and Film Festival

Sat 10 - Sat 31 Oct 2015. Opening times 11am – 6pm. Free event
Summerhall, 1 Summerhall Place. Edinburgh. EH9 1PL

Presented by:

PS4YP (Positive Steps for Young People) and Oxgangs YPC (Young People Centre)

In association with Out of Sight/ Out of Mind

“ Engaging in the creative process 

has helped me to find ways  
of expressing myself visually.”

attitudes
Everybody has got a story to tell

Scottish Mental Health Arts and Film Festival

Sat 10 –  Sat 31 Oct 2015 - Opening times 11am – 6pm. Free event
Summerhall, 1 Summerhall Place. Edinburgh. EH9 1PL

Presented by:

PS4YP (Positive Steps for Young People) and Oxgangs YPC (Young People Centre)

In association with Out of Sight/ Out of Mind

“ Engaging in the creative process 

has helped me to find ways  
of expressing myself visually.”



NEGLECT

FAMILY

DRUG
MISUSE

BULLYING

LOW SELF 
ESTEM

LONELINESS

AtTITUDES

Anorexia

Bulimia

abuse
Alcohol

Self-harm frightens us, whether we know of it happening to those around 

us, or if we are experiencing it ourselves. Cutting, burning, starving and 

poisoning are common means of self-punishment or a temporary release 

from the problems and issues that are affecting us. 

The attitude we project towards self-harm has the power to create fear and 

self-loathing and exacerbate the problem, or start to release the pressure 

and help move forward towards hope and confidence. This power is a 

shared responsibility.

Self-harm is a broad term that can be said to describe physical harm or 

injury that is inflicted on individuals by themselves. However, the common 

perception of cutting, burning and hair pulling, for example, is not the only 

form of self-harm being experienced today. Most people will drink alcohol, 

smoke or eat inappropriately at some time or another. So, it is valid to 

consider these issues, in certain cases, as forms of self-harm.

It is a stigmatising issue, which almost certainly will belie deep-rooted 

issues at the core of a person’s troubles. Self-harm, whether in the more 

commonly perceived state, like cutting, etc. or in a more socially accepted 

way as drinking or smoking, are means by which an individual can take 

control and receive a sense of comfort or relief from doing so.

ANNE

elaine

elaine

MARGARET

MARGARET

DAVE

PHIL

SELF

SOME PEOPLE

SELF HARM in Scotland
the stigma:
Cutting, burning, scratching
and hair-pulling

Drinking, Smoking 
and Drug Misuse

Eating Disorders

HARM

“It’s been three days since I first cut myself. Scratching wasn’t enough. 
Nobody has noticed, but long sleeves and a smile at breakfast is 

enough for mum and dad, and Jack’s three years older than me and 

hasn’t noticed me in years. I want to tell them how I feel, but they are 

too busy to listen. I hate school too, they think I’m weird. I think Karen 

understands, but I’m not sure if I should tell her about cutting myself.

It felt good. It made me feel better I think. At first I was worried 
about someone seeing the cut, but now I want to do it again. I must 

be weird. Nobody understands, how could they? This is my thing. I’ll 

be alone tonight until mum gets back at about seven o’clock, so I’m 

going to do it again.”

These acts of self-harm cause an instant, visible injury to the individual, who receives gratification in the 
form of the control that they are able to exert over themselves for a short period. Often repeated daily 

or more often and in increasing increments of severity, these acts can quickly ‘snowball’ and begin to 

overwhelm. From one point of view they can be seen to be a ‘cry for help’, but often, great care is taken 

to conceal the self-harm. Long sleeves are worn to hide burns, scratches or cuts and caps or loose fitting 
clothing to disguise other injuries. Paradoxically, although concealment and secrecy may be paramount to 

the individual, the signs are visible and when discovered will obviously cause concern.

Debating the issues surrounding self-harm and the effects it has on us, may help everyone concerned.

Self-harm is a symptom, acknowledgement is part of the cure.

Drinking alcohol to excess can have a serious affect on people’s lives. Not just the 

individual but, those around them within their own social circle and in wider society. 

Long term affects to general health, appearance, fertility and pregnancy are the 

results of the affects of alcohol in addition to depressive thoughts and an altered 

perception of the world.

Smoking does not alter someone’s personality, but can have serious long-term health 

implications. It is fair to say that the advice available today is for people to avoid or 

stop smoking altogether.

Drug misuse of either medically prescribed or illegal drugs, like smoking and drinking, 

can have long lasting health implications, but has the added jeopardy of overdose and 

crime. Like alcohol; reaction times, feelings and judgements can be radically altered 

leading to poor decision-making and a lack of control.

Although society may be asked to help fix the issues caused by drinking, smoking 

and drug misuse, and the emergency services, NHS, and judiciary may have a greater 

burden placed upon them, it is important to remember that each of these cases is a 

person – a person who needs society to help them.

Eating disorders are often difficult to overcome, as abstinence is not an option. We all 

need to eat to survive. However, they may be the most visible forms of self-harm in 

society.

Over eating may lead to obesity, which in turn may pose serious future health risks, 

like high blood pressure or heart failure. Limiting the quantity of food consumed – 

Anorexia, or purging after eating – Bulimia, are both common forms of self-harm. 

Young people are at particular risk from Anorexia and Bulimia, and these illnesses can 

have very serious consequences for the sufferer and their family and friends.

A common thread that runs between these eating disorders and the more overtly 

damaging forms of self-harm, like cutting, etc. is secrecy. Hiding the tactics and 

injuries caused by these acts is as important as hiding the pain that lies behind the 

issues.

The signs, if any, should not be ignored. We share our community and we should be 

responsible for it.

“I don’t know what to do about Phil. I’ve tried 

asking him how he feels and if there is anything 

wrong, but he doesn’t want to talk to me. I can 

see how distressed he seems and it feels like 

he is moving further away each day. I’ve heard 

about teenagers hurting themselves, in fact I’ve 

read about it too, but Iain is 22 and I don’t know 

why he has become so distant.

If his mother was still here she’d know what to 

do. I thought he’d got over her death, it was two 

years ago. I feel angry with him sometimes and 

angry with myself for worrying. It’s gone on for 

a while now, too long to be ignored, I have to 

deal with it somehow. I love him. He’s my son. I 
suppose we both need help.”

Dave is worrying me. I’ve tried to talk to him, but 

don’t really seem to be getting anywhere. I know 

he doesn’t get on too well with his dad, but I fight 
with my parents and I don’t think it has that bad an 

effect on me. Dave’s angry a lot of the time. He tells 
me I don’t understand, but doesn’t share his feelings 

with me. I find it pretty hard at the moment. He says 
he feels trapped, like being behind a door he can’t 

seem to get through. I don’t know if he wants to get 

out or to stay in. It sounds to me like he can’t make a 

decision, he seems scared. He’s depressed and kind 
of wallowing in the misery. It’s quite selfish of him. I 
wish I could help.

We’ve been talking about next year and going to uni, 
but he’s not sure where to go or whether he should 

be leaving home. I’m going down to Manchester and 

I thought he wanted to go there too. He’s my best 
friend really, but things are getting difficult. I hope 
he’s going to be OK.

I have had concerns over Elaine’s state of mind since school came back after 

the festive holidays. That was about eight weeks ago, and she still seems to 

be in the same place. She has become much quieter and withdrawn. I don’t 

notice her spending much time with other kids, but when I ask her how things 

are at home or how she feels she is progressing with the class assignments 

she says everything is fine. I’m just not convinced though. I’ve seen these 
signs before and I’m now on the lookout for any visible injuries. 

She’s at a vulnerable time of her life. My own teenage years were not easy 

and I know how lonely it can be. I’m sure if she felt comfortable enough to 

talk about things it would help, so I’m going to keep trying until she knows 

she is not alone.

                     You see an image of 

yourself in a mirror, but do you reflect 

on what you see.

Faced with a closed door, your 

thoughts may turn to rejection, enquiry 

or intrigue, but whatever brought you 

to the point of standing in front of this 

door, at least metaphorically speaking, 

is presenting you with an opportunity. 

You must choose to stay in the place 

you are or move forward.

Based on quotes and opinions gathered from people with 
lived experience of self-harm during a consultation done  
by The Scottish Government* in 2011; the desired outcome 
for people who self-harm in Scotland  is that:

‘There is less stigma.’

‘There is a change in attitudes from “you have a problem”  

to “you need support”.’

‘People who self-harm are treated with respect  

and taken seriously.’

‘People is less anxious about talking to someone  

who self-harms.’

‘People’s understanding of self-harm is greater.’

‘There is education about how to minimise risk when  

you self-harm.’

‘People who self-harm have fewer barriers  

to getting support.’

‘People know where to go to seek help and support,  

feel accepted when they are there and have more options 

for types of support.’

* Responding to Self-Harm in Scotland Final Report: Mapping 

Out the Next Stage of Activity in Developing Services and Health 

Improvement Approaches, March 2011. The Scottish Government 

Publications.

http://www.gov.scot/Publications/2011/03/17153551/1

Faced with a 
closed door, 

Some 
people 
self-harm 
in Scotland

81%

41% 90% 66%

What lies beyond 
are possibilities.

               Look 
beyond the 
mirror, see 
beneath the 
surface.

Hello you. Who
do you see? What
kind of person is
looking back at
you?

I think I’m going to have to tell mum. Margaret says 

not to and that she’s going to stop, but she’s been 

cutting herself for months now. She scratches her 

arms with a pin until the blood pours out. It’s scary 

looking. I haven’t seen her doing it, but I’ve seen 

her cleaning up and I’ve seen the scars. She hides 

the scars with a cardigan and tells mum everything 

is fine, but she tells me she feels bad and that her 
friends are horrible to her. She used to have a 

boyfriend, but he’s going with someone else now. 

Maybe that’s why she’s upset – she says it isn’t.

I don’t know how to help. At least she talks to me 

about it. I’ve asked her to stop cutting herself and 

she says she will. She’s always going to have the 

scars. If she doesn’t stop I think I’m going to have to 

tell mum. 

ANNE

PHIL

methods

DAVE

Drugs alter our perceptions. People can 

easily overdose on drugs. It changes peoples 

thoughts, feelings, reaction times, mental 

health and judgement.”

People who starve themselves 

(anorexia), binge and purge 

(bulimia) or over eat dangerously 

effect their body/health. Again, this 

can cost the NHS a lot of money.”

“Someone who cuts themselves is doing 

very little damage compared to all the 

other forms of self-harm listed.”

“When you see someone with cuts or scars, or a really thin person or 

an overweight person or someone who is paralytic through alcohol 

or someone who is doped to the eyeballs on drugs, please don’t judge 

them, there is usually a story behind it.”

“Some of the public think people who do this are ‘psycho’s’ or 

attention seeking. They can be scared or avoid people who 

do this. In actual fact, ‘self-harmers’ are the kindest, most 

considerate, caring and warming human beings you will ever 

meet. They know what it’s like to feel lost, alone, scared, etc.

Why are these things so different to people who...”
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conceptualización y desarrollo 
de la acción del evento, diseño 
de comunicación, diseño de mural, 
ilustración  





Escuelas Católicas es la marca de FERE-CECA, que 
agrupa a los titulares de los centros educativos 
católicos desde 1957, y de Educación y Gestión, 
organización empresarial de dichos centros 
desde 1989. Ganamos el concurso para realizar la 
comunicación de su XI Congreso e hicimos desde el 
diseño de la ambientación del salón de actos hasta 
los identificadores de los visitantes, pasando por 
cartelería, señalética, programa, etc.

Comunicación integral para un evento que convoca 
a personajes destacados de la comunidad educativa 
religiosa y de la administración pública.

Escuelas 
Católicas



El liderazgo
educativo,

O liderado educativo,  
motor do cambio

Hezkuntzaren lidergoa,  
aldaketarako motorra

El lideratge educatiu,  
motor del canvi

www.escuelascatolicas.es/congreso2011 

congreso2011@escuelascatolicas.es 

motor del cambio

XI Congreso
de Escuelas  
Católicas
Madrid 24, 25 y 26  

de noviembre 2011

Patrocina ColaboranOrganiza

diseño de comunicación de eventos, 
ambientación, señalización



Edinburgh Palette es un colectivo 
que agrupa a artistas de la ciudad 
de Edimburgo en un espacio multicultural.

El encargo ha consistido en el rediseño de la marca y 
la gestión de su comunicación corporativa. Además, 
ha habido que redefinir la señalización del edificio, 
espacios comunes y estudios.

Edinburgh 
Palette

rediseño de marca, 
diseño de señalización, 
diseño de comunicación de eventos



ADTZ
ADTZ es una compañía española que se dedica a la 
gestión de publicidad en redes sociales, tiene distintas 
sedes en Latinoamérica, Norteamérica y Europa.

El primer encargo consistía, dado el carácter 
internacional de la compañía, en la normalización de 
la marca. Creamos un manual de normas de aplicación 
contemplando todas las variantes de la marca.

El segundo paso fue crear una guía de estilo que 
recogiera una biblioteca de elementos gráficos, 
ilustraciones, fotografías, pictogramas y una serie  
de ejemplos para su aplicación.

El tercer trabajo fue trasladar la marca y elementos 
corporativos a piezas de comunicación offline y online 
continuando la línea establecida. Así realizamos 
anuncios en prensa especializada, elementos de 
ambientación para eventos, infografías explicativas 
de servicios y procesos de trabajo, web corporativa, 
newsletter e imágenes para personalizar las redes 
sociales

Conseguimos que todas las sedes de ADTZ en el mundo, 
tengan una comunicación coherente y un estilo que les 
distingue e identifica.

SMARTPHONE
executive
afterwork

Tipografía:
Leftist Mono Sans : Original 
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normalización de marca, manual de 
normas de aplicación de la marca, 
guía de estilo, biblioteca de recursos 
gráficos, ilustración, comunicación 
corporativa, diseño web



Vinático
Vinático es una tienda/club, donde no solo se vende, se 
cata y se vive el vino.

En este proyecto nos ocupamos de todo, el nombre, 
la marca y todas sus aplicaciones, así como diferentes 
elementos de venta y packaging.

Realizamos la decoración de la tienda/club y logramos 
acondicionar un espacio relativamente pequeño como 
tienda y sala de catas. Creamos un ambiente acogedor 
donde se reunía la cultura y el mundo vino.

Diseñamos escaparates, carteles, bolsas y otros elementos 
de comunicación en tienda.

Creamos campañas online dirigidas a la base de datos 
de clientes y del club del vino para comunicar eventos en 
torno al arte, la escritura y, por supuesto, el vino, como 
presentaciones de bodegas, catas y maridajes.

diseño de marca, decoración, 
packaging, comunicación online 
y offline



diseño de marca, decoración, 
packaging, comunicación online 
y offline



Cervezas

La Osa
En uno de los barrios más castizos de Madrid se 
encuentra Bodegas Trigo, un establecimiento de 
toda la vida, especializado en vinos y cervezas 
artesanas.

Nuestra misión consistía en crear un nombre y 
una imagen de marca para esta cerveza madrileña 
cuyo concepto nacía en este lugar.

diseño de marca,
packaging y elementos 
promocionales



Adrede
Un nuevo vino blanco nace de la mano de Bodegabierta.

De denominación de origen Rueda, tiene un carácter joven 
y desenfadado, lleno de potencia. Rebelde y elegante al 
mismo tiempo.

Nos propusieron darle un nombre y diseñar su marca.

Adrede es el resultado. Un vino hecho con toda la 
intención. 

naming, diseño de marca  
y packaging



Muchas  
gracias
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